
                                                                             
 

CASE STUDIES 
 

 

INTAVA IN THE TELECOM &  CABLE INDUSTRIES 

 

SPRINT INTERACTIVE CENTER 

Sprint-Nextel partnered with Intava to bring touch-screen shopping and information displays to more than 

900 Sprint-Nextel stores nationwide, offering self-service solutions that enhance customer experience and 
reduce wait times. 

                      
 

The Sprint Interactive Center (SIC) by Intava previews and sells the full Sprint inventory of applications, 

music and other downloads for wireless phones. Touching the display engages full-motion animated 

screens, enabling customers to specify features they require in their next handset, and then review a ñshort 

listò of recommended candidates onscreen. The lineup of available phones is constantly updated, keeping 

pace with Sprintôs product strategy.  
 

Since 2004 Intava has designed, maintained and upgraded the SIC interface, rebranding the system for the 
Sprint-Nextel merger and rolling out continuous updates such as new service offerings and marketing 

campaigns.  

 

                               
 

 

Sprint customers can also use the system to pan and zoom across North America to verify wireless 

network coverage strength down to their residence. 
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INTAVA HARMONY ï VISUAL PRODUCT SUPPORT FOR CONSUMER ELECTRONICS 
The Intava Harmony platform provides a library of easy-to-understand graphical how-to presentations to 

support various electronic devices. Sprint.com and other sites use Intava Harmony to replace text-heavy 

FAQ files, accelerate problem resolution and reduce call escalation rates. Intava Harmony delivers step-
by-step visual problem-solvers for various consumer issues. Harmony enhances customer satisfaction 

rates by enabling more issues to be resolved on the first try without having to wait to speak to a 

technician. 

 
Harmony integrates with existing databases and auto-generates usage reports for the retailer.   

       
 

 

SPRINT ï WIRELESS NETWORK DEMO 
Intavaôs display technology provides both up-selling and cross-selling solutions for more than 900 Sprint-

Nextel stores nationwide.  

 

Intavaôs in-store displays create a visual demonstration of the wireless data card capabilities, helping 
wireless providers cut through marketing clutter to sell data card services. A pre-designed presentation of 

data network features and benefits precedes the automatic launch of a controlled but fully authentic 

Internet browsing experience ï proving the speed and power of the proposition but preventing display of 
inappropriate content in the store.  
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Intavaôs displays lend the opportunity to cross-sell additional hardware and services by steering 
prospective customers to its own product offerings online. 

 

 
 

 

A CABLE TV POWER PLAY 
Sprint-Nextel brought Intavaôs interactive displays into its partner companiesô campaigns ï such as 

Comcast, Cox and Bright Light cable providers, enabling shoppers to learn about applicable cable 

services while shopping for a phone.  

 
These top cable TV providers use an Intava touch-screen 

system to excite customers about their upcoming offerings: 

digital cable, broadband Internet and TV services via 
wireless phones. Intavaôs displays spell out the features, 

benefits and pricing of these new services with an easy-to-

navigate architecture. Intavaôs platform enables cable TV 
providers to bring their new, broader lineup of services 

directly to potential customers.  

 

Intava customizes the screen design for each cable provider 
and also produces photo shoots to dramatize the mobile 

aspects of the cable operatorsô proposition, tying it in with the wireless service enhancements.  
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